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IN PARTNERSHIP WITH:

Spooner Health Community Health Needs Assessment
Every three years, Spooner Health partners with 
Washburn County Public Health to conduct a 
Community Health Needs Assessment (CHNA). This 
CHNA is used to survey the needs of the community and 
most importantly, develop solutions to improve health.

New for 2025, Spooner Health also partnered with 
Indianhead Medical Center. Organizations throughout 
Washburn County are committed to focusing on three 
areas based on the survey results. Over the next 
three years, the steering committee and its respective 
organizations have committed to focusing on improving 
these three areas for community members.

STEERING COMMITTEE MEMBERS: 
• Spooner Health 

• Washburn County Public Health 

• Indianhead Medical Center
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